
 
 

Programme with Programme Code: BA in Multimedia and Mass Communication (BAMMC) 

Course Title with Course Code Nature of Cross Cutting Issue Module Pg. No. 

Foundation Course –I 

BAMMFC-101 

 

Gender Issues and Human Values 
SEM – I 

MOD – II,III 

 

2-3 

Foundation course- II 

BAMMFC-202 

 

Human Values 
SEM - II 

MOD – 

III 

 

3-4 

Introduction to Advertising 

BAMMID-204 

 

Professional Ethics 
SEM - II 

MOD – 

I 

 

4 

Media, Gender and Culture 

BAMMMGC-206 

 

Gender Issues 
SEM - II 

MOD – 

III 

 

5 

Corporate Communication and 

Public Relations BAMMC 

CCPR-302 

 
Professional Ethics 

SEM - III 

MOD – I 

 
7 

Media Studies 

BAMMC MS-303 

 

Gender Issues 
SEM - III 

MOD – 

III 

 

8-9 

Media Laws and Ethics 

BAMMC MLE-403 

Professional Ethics and Human 

Values 

SEM - IV 

MOD - I, II, III, 

IV, V 

 

10-12 

Consumer Behavior 

BAMMC EACB 1507 

 

Gender Issues and Human Values 
SEM - V 

MOD – 

IV 

 

14-15 

Digital media 

BAMMC DRGA 601 

 

Professional Ethics 
SEM - VI 

MOD – 

IX 

 

16-17 

Advertising in Contemporary 

Society 

BAMMC EAAC 2601 

 
Gender Issues and Human Values 

SEM - VI 

MOD – 

II 

 
18 

 

Programme with Programme Code: Bachelor of Arts (History, Economics, Psychology) 

Course Title with Course Code Nature of Cross Cutting Issue Module Pg. No. 



Foundation Course-I UAFC101 Gender Issues and Human Values 
SEM – I 

MOD – II,III 
20 



 

 

Foundation Course-II UAFC201 
Human Values and Environmental 

Issues 

SEM – II 

MOD – II,III 
21 

Foundation Course-III 

UAFC301 

Human Values and Environmental 

Issues 

SEM – III 

MOD – I,II 
24 

Foundation Course-IV 

UAFC401 
Environmental Issues 

SEM – IV 

MOD – II 
25 

Environmental Economics - I 

ECOEEA505 
Environmental Issues 

SEM – V 

MOD – IV 
27-28 

Environmental Economics - II 

ECOEEA605 
Environmental Issues 

SEM – VI 

MOD – III, IV 
29-30 

History of Modern Maharashtra 

(1818 CE - 1960 CE) 

UAHIS502 

 

Gender Issues 
SEM – V 

MOD – IV 

 

32 

History of Contemporary World 

(1945 CE - 2000 CE) 

UAHIS505 

 
Gender Issues 

SEM – V 

MOD – IV 

 
33 

 

Programme with Programme Code: Bachelor of Commerce 

Course Title with Course Code Nature of Cross Cutting Issue Module Pg. No. 

Business Communication - I 

UBCOMFSI.4 

Professional Ethics and Gender 

Issues 

SEM – I 

MOD – II 
36-37 

Environmental Studies - I 

UBCOMFSI.5 

 

Environmental Issues 

SEM - I 

MOD - I, II, III, 

IV 

 

38-39 

Foundation Course - I 
UBCOMFSI.6.1 

Gender Issues and Human Values 
SEM – I 

MOD – II,III 
40-41 

Environmental Studies - II 

UBCOMFSII.5 
Environmental Issues 

SEM - II 

MOD - I, II, IV 
43-44 

Foundation Course - II 

UBCOMFSII.6.1 
Environmental Issues 

SEM - II 

MOD - III 
45-46 

Foundation Course - 

Contemporary Issues - III 

UBCOMFSIII.6.1 

Gender Issues and Environmental 

Issues 

SEM - III 

MOD - I, II 

 

49-50 

Foundation Course - 

Contemporary Issues - IV 

UBCOMFSIII.6.2 

 

Environmental Issues 
SEM - III 

MOD - I, II 

 

52- 53 



 

 

Financial Accounting &Auditing 

VII - Financial Accounting 

23101 

 

Professional Ethics 
SEM - V 

MOD - V 

 

56-57 

Commerce - V 

23114 
Professional Ethics 

SEM - V 

MOD - IV 
58-59 

 

Programme with Programme Code: Bachelor of Commerce (Accounting & Finance) 

Course Title with Course Code Nature of Cross Cutting Issue Module Pg. No. 

Business Communication - I 

UA_FFSI.4 

Professional Ethics and Gender 

Issues 

SEM – I 

MOD – II 
62-63 

Foundation Course - I 

UA_FFSI.5.1 
Gender Issues and Human Values 

SEM – I 

MOD – II, III 
64-65 

Foundation Course - II 

UA_FFSII.5.1 
Environmental Issues 

SEM - II 

MOD - III 
67-68 

Management - II (Management 

Application) 

44809 

 

Human Values 
SEM - V 

MOD - III 

 

71-72 

 

Programme with Programme Code: Bachelor of Management (BMS) 

Course Title with Course Code Nature of Cross Cutting Issue Module Pg. No. 

Business Communication - I 

UBMSFSI.4 

Professional Ethics and Gender 

Issues 

SEM – I 

MOD – II 
75-76 

Foundation Course - I 

UBMSFSI.5.1 
Gender Issues and Human Values 

SEM – I 

MOD – II, III 
77-78 

Foundation of Human Skills 

UBMSFSI.6 
Human Values 

SEM – I 

MOD – I, II, III 
79-80 

Foundation Course - II 

UBMSFSII.5.1 
Environmental Issues 

SEM - II 

MOD - III 
82-83 

Business Environment 

UBMSFSII.6 
Human Values 

SEM – II 

MOD – III 
84-85 

Principles of Management 

UBMSFSII.7 
Human Values 

SEM – II 

MOD – II, IV 
86-87 

Corporate Finance 

MSFSIII.1.04UB 
Human Values 

SEM – III 

MOD – III 
90-91 

Consumer Behavior 

MSFSIII.1.05UB 
Human Values 

SEM – III 

MOD – II 
92-93 



 
 

Advertising 

MSFSIII.1.07 
Professional Ethics 

SEM – III 

MOD – I 
94-95 

Foundation Course - III 

(Envionmental Management) 

UBMSFSIII.3.01 

 
Environmental Issues 

SEM – III 

MOD – I, II, III, 

IV 

 
96-97 

Business Planning and 

Entrepreneurial Management 

UBMSFSIII.4 

 
Gender Issues and Human Values 

SEM – III 

MOD – I, II 

 
98-99 

Integrated Marketing 

Communication 

MSFSIII.1.05UB 

 
Professional Ethics 

SEM – IV 

MOD – I 

 
101-102 

Foundation Course - IV (Ethics 

and Governace) 

UBMSFSIV.3.01 

Human Values and Professional 

Ethics 

SEM – IV 

MOD – I, II, IV 

 
103-104 

Financial Accounting 

46012 
Professional Ethics 

SEM – V 

MOD – V 
107-108 

Sales and Distribution 

Management 

46010 

 
Professional Ethics 

SEM – V 

MOD – IV 

 
109-110 

Customer Relationship 

Management 

46013 

 
Professional Ethics 

SEM – V 

MOD – IV 

 
111-112 

Corporate Communication & 

Public Relation 

46002 

 
Professional Ethics 

SEM – V 

MOD – 

IV+A66:C70 

 
113-114 

Retail Management 

86006 
Professional Ethics 

SEM – V 

MOD – IV 
115-116 

 

Programme with Programme Code: Bachelor of Science (Information Technology) (BSC.IT) 

Course Title with Course Code Nature of Cross Cutting Issue Module Pg. No. 

Technical Communication Skills 

USIT105 
Professional Ethics 

SEM – I 

MOD – V 
121-122 

Software Project Management 

USIT501 

Human Values and Professional 

Ethics 

SEM – V 

MOD – IV, V 
125-126 

Internet of Things 

USIT502 
Professional Ethics 

SEM – V 

MOD – V 
127-128 



 
 

Programme with Programme Code: Bachelor of Science (Computer Science) (BSC.CS) 

Course Title with Course Code Nature of Cross Cutting Issue Module Pg. No. 

Soft Skills 

USCS107 

Human Values and Professional 

Ethics 

SEM – I 

MOD – I, III 
133-134 

E - Commerce & Digital 

Maketing 

USCS207 

 

Professional Ethics 
SEM – II 

MOD – I 

 

135 

Green Technologies 

SCS3072 
Environmental Issues 

SEM – III 

MOD – I, II, III 
139-140 

Management & 

Entrepreneurship 

USCS4072 

 

Human Values 
SEM – IV 

MOD – II 

 

141-142 

 
Ethical Hacking 

USCS607 

 

Professional Ethics 

SEM – VI 

MOD – I, II, III, 

IV, V, VI, VII, 

VIII, IX, X 

 

146-147 
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